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HIEU SUAT DOANH NGHIEP

Firm Performance

Ngubn: Dess, G. G., & Robinson Jr, R. B. (1984). Measuring organizational performance in the absence of
objective measures. Strategic Management Journal, 5(3), 265-273.

Thang do goc (Original Scale) Thang do dich Tiéng Viét

1 Our firm's sales growth relative to major Tang trwong doanh thu ciia doanh nghiép chung toi so vJi
competitors. cac ddi thd canh tranh chinh.

2 Our firm's profit growth relative to major  Tang trwong lgi nhuan ciia doanh nghiép ching toi so vJi
competitors. cac doi thu canh tranh chinh.

3 Our firm's return on investment relative to Ty suat sinh lgi trén dau tw (ROI) ciia doanh nghiép ching
major competitors. tdi so va&i cac d6i thd canh tranh chinh.

4 Our firm's market share growth relative to  Tang trwdng thi phan cta doanh nghiép chidng tdi so v&i
major competitors. cac doéi tha canh tranh chinh.

5 Our firm's overall performance relative to  Hiéu qua hoat déng tong thé cha doanh nghiép ching toi
major competitors. so v&i cac doi thu canh tranh chinh.
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CHUYEN GIAO TRI THUC & KY THUAT

Knowledge Transfer

Ngubn: Argote, L., & Ingram, P. (2000). Knowledge transfer: A basis for competitive advantage in firms.
Organizational Behavior and Human Decision Processes, 82(1), 150—-169.

STT Thang do goc (Original Scale) Thang do dich Tiéng Viét

1 | frequently exchange knowledge with To6i thwdng xuyén trao doi kién thire véi cac doi téc.
partners.

2  The knowledge received is useful. Kién thirc nhan dwoc tir d6i tac la hitu ich.

3  Knowledge can be applied effectively. Kién thirc nhan dwoc cd thé dp dung hiéu qua vao cong
viéc.

4  Knowledge transfer improves performance. Viéc chuyén giao kién thirc giup cdi thién hiéu qua cong
viéc.

5 Knowledge meets work requirements. Kién thirc dwoc chuyén giao dap (rng nhu cau cdng viéc.

6 [/ am willing to share knowledge. T6i san sang chia sé kién thirc véi cac bén lién quan.
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NGHi VIEC THAM LANG

Quiet Quitting

Nguén: Anand, A., Doll, J., & Ray, P. (2024). Drowning in silence: a scale development and validation of quiet
quitting and quiet firing. International Journal of Organizational Analysis, 32(4), 721-743.

STT Thang do goc (Original Scale) Thang do dich Tiéng Viét

1 | often avoid working more hours, if there  T6i thuong tranh [am thém viéc ngoai gio néu cdng viéc

is no additional pay. khéng dwoc trd thém tién.

2 | am doing the bare minimum work to T6i duy tri khoi lvong cong viéc t6i thiéu dé tranh bj sa
avoid being fired. thai.

3 | feel there is a lack of opportunities to T6i cam thay thiéu co hdi hoc héi va phat trién tai to chirc
learn and grow in my organisation. cla toi.

4 | feel there is a lack of meaningfulness at Toi cam thay cong viéc cua toi thiéu y nghia.
work.
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NGHi VIEC THAM LANG

Quiet Quitting

Ngubn: Anand, A., Doll, J., & Ray, P. (2024). Drowning in silence: a scale development and validation of quiet
quitting and quiet firing. International Journal of Organizational Analysis, 32(4), 721-743.

Thang do goc (Original Scale) Thang do dich Tiéng Viét

5 | feel | have a lack of interest in attending ~ T6i cdm thay khdng cd hirng thi tham gia cac cudc hop tai

meetings. noi lam viéc.

6 | feel there is a lack of passion and Toi cam thay thiéu nhiét tinh va dam mé khi phai [am
enthusiasm in me to work above and nhiéu viéc.
beyond.

7 | feel there is a lack of feeling regarding my Toi cdm thay t6 chirc noi toi lam viéc thiéu sy quan tdm
employer's caring for me. doi vai toi.
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Y DINH KHO'I NGHIEP BEN VI*NG

Sustainable Entrepreneurial Intention

Ngubn: Agu, A. G., Kalu, O. O., Esi-Ubani, C. O., & Agu, P. C. (2021). Drivers of sustainable entrepreneurial
intentions among university students: an integrated model from a developing world context. International
Journal of Sustainability in Higher Education, 22(3), 659—-680.

STT Thang do goc (Original Scale) Thang do dich Tiéng Viét

1 | have strong intention to establish a To6i cé y dinh manh mé thanh 1ap mot doanh nghiép bén
sustainable enterprise. virng trong twong lai.

2 | have very serious thought in engaging in Toi d3 suy nghi rat nghiém tdc vé viéc theo dudi khoi
sustainable entrepreneurship. nghiép bén virng.

3 Itis highly probable that in the foreseeable Kha nang cao |a trong tuong lai gan t6i sé khoi sy mot du
future | will start my own sustainable an/doanh nghiép kh&i nghiép bén virng cia riéng minh.
entrepreneurial venture.

4 | will make every effort to start and run my Toi s& no luc hét minh dé thanh 1ap va van hanh doanh
own business in a sustainable manner. nghiép cta ban than theo dinh huwdng bén virng.
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m NANG LU'C PONG CUA DOANH NGHIEP - Phin 1: Nhan Biét & Nim Bt

Dynamic Capabilities

Ngudn: Wilden, R., Gudergan, S. P, Nielsen, B. B., & Lings, I. (2013). Dynamic capabilities and performance:
strategy, structure and environment. Long Range Planning, 46(1-2), 72-96.

STT Thang do goc (Original Scale) Thang do dich Tiéng Viét

Nhdén biét (Sensing) — Trong té chire cla toi:

1 People participate in professional association ~ Moi ngudi tham gia cac hoat déng ctia cac hiép hdi nghé

activities. nghiép.

2 We use established processes to identify target Chuang t6i s& dung cac quy trinh duoc thiét 1ap dé xac
market segments, changing customer needs dinh cdc phan khuc thi trudng muc tiéu, nhirng thay doi
and customer innovation. trong nhu cau cda khach hang va cac d6i mdi tir khach

hang.

3 We observe best practices in our sector. Chung t6i theo d&i va hoc hoi cac théng |é tdt nhat trong

[inh vwe hoat dong ciia minh.

4 We gather economic information on our Chung t6i thu thap cac thong tin kinh té lién quan dén
operations and operational environment. hoat déng clia td chirc va méi trudng hoat ddng cla

minh.
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NANG LU'C PONG CUA DOANH NGHIEP - Phan 1: Nhan Biét & Nam Bit

Dynamic Capabilities

Ngubn: Wilden, R., Gudergan, S. P, Nielsen, B. B., & Lings, I. (2013). Dynamic capabilities and performance:
strategy, structure and environment. Long Range Planning, 46(1-2), 72-96.

STT Thang do goc (Original Scale) Thang do dich Tiéng Viét

Nam bat (Seizing) — Trong té chivc cta téi:

1 We invest in finding solutions for our Chang t6i dau tu ngudn lywc dé tim kiém cac gidi phap dap
customers. &rng nhu cau cta khach hang.
2 We adopt the best practices in our sector. Chung t6i ap dung cac thong 1é tot nhat trong linh vuc
hoat dong clia minh.
3 We respond to defects pointed out by Chung t6i phan hoi va xtr ly cadc van dé, sai sot do nhan
employees. vién phat hién va bao cao.
4 We change our practices when customer Chung t6i diéu chinh cac phuong thirc hoat ddng khi
feedback gives us a reason to change. phan hoi cia khach hang cho thay sw can thiét phai thay
doi.
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m NANG LU'C PONG CUA DOANH NGHIEP - Phén 2: Tai C&u Triic

Dynamic Capabilities

Ngubn: Wilden, R., Gudergan, S. P, Nielsen, B. B., & Lings, I. (2013). Dynamic capabilities and performance:
strategy, structure and environment. Long Range Planning, 46(1-2), 72-96.

STT Thang do goc (Original Scale) Thang do dich Tiéng Viét

Tdi cdu tric (Reconfiguring) — Mire dé thworng xuyén té chire thuwe hién cdc hoat déng sau déy:

1 Implementation of new kinds of management  Trién khai cdc phwong phap quan ly mai.

methods.

2 New or substantially changed marketing Ap dung phuong phap hodc chién lwgc marketing méi
method or strategy. hodc duoc thay d6i dang ké.

3 Substantial renewal of business processes. Do madi dang ké cac quy trinh kinh doanh.

4 New or substantially changed ways of Ap dung cac phwong thirc mdi hodc dwoc thay doi dang
achieving our targets and objectives. ké dé dat dwoc cdc muc tiéu va muc dich cla té chirc.

T6ng ho'p va dé xudt béi Lop MBA501SV01 - 2026.
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GIA TRI THUONG HIEU TONG THE

Overall Brand Equity (OBE)

Ngubn: Yoo, B., & Donthu, N. (2001). Developing and validating a multidimensional consumer-based brand
equity scale. Journal of Business Research, 52(1), 1-14.

STT Thang do goc (Original Scale) Thang do dich Tiéng Viét

1 It makes sense to buy X instead of any other ~ Tdi cho rang viéc mua thuong hiéu X 1a lywa chon hop ly

brand, even if they are the same. hon so vdi cac thuong hiéu khac, ngay ca khi ching twong
dwong nhau.
2 Even if another brand has the same features  Ngay ca khi mot thwong hiéu khac cé cdc dac diém tuong
as X, | would prefer to buy X. tw nhw X, tdi van wu tién mua X.
3 Ifthere is another brand as good as X, | Né&u cé mdt thuwong hiéu khac t6t ngang vdi X, toi van
prefer to buy X. thich mua X hon.
4  |f another brand is not different from X in any N&u mét thuvong hiéu khac khdng c6 diém khéac biét nao
way, it seems smarter to purchase X. so vdi X, toi cho rang viéc mua X 13 lwa chon sang suét
hon.
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Y PINH TAY CHAY - Hwéng 1: Thang do Kké thira tir Klein va cong sw (2004)

Boycott Intention

* Ngudn: Klein, J. G., Smith, N. C., & John, A. (2004). Why we boycott: Consumer motivations for boycott
participation. Journal of Marketing, 68(3), 92—1089.

 Nghién cttu dp dung: Jedicke, E. M., Arnold, C., & Lindenmeier, J. (2025). The dynamics of consumer boycott
intention. Journal of Business Research, 189, 115127.

STT Thang do goc (Original Scale) Thang do dich Tiéng Viét

1 Ican well imagine boycotting the brand'’s T6i hoan toan cé thé hinh dung dwgc viéc minh sé tay
products. chay cic san pham cda thwong hiéu nay.
2 I plan to boycott the brand'’s products. Toi c6 ké hoach tay chay cdc sdn pham cda thvong hiéu
nay.
3 | will not boycott the brand'’s products. Toi sé khéng tay chay cdc sdn pham cla thuong hiéu nay.
(Reverse coded) (Thang do nghich dao)

T6ng ho'p va dé xudt béi Lop MBA501SV01 - 2026.
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Y PINH TAY CHAY - Hwéng 2: Thang do mé rong theo hwéng van dong xi hoi (2025)

Boycott Intention

Ngubn: Babu, M. A., Alam, M. T. U., Jaman, S. M. S., & Islam, M. R. (2025). Understanding the psychology behind
the boycott of Israeli-affiliated brands: A TPB-based study in Bangladesh. Acta Psychologica, 260, 105572.

STT Thang do goc (Original Scale) Thang do dich Tiéng Viét

1 I will make negative comments about Israeli  Toi s& dua ra nhirng binh luin tiéu cuc vé cdc sdn pham

products. cla [Tén quéc gia/Thuong hiéu].

2 | will discourage my acquaintances from Toi sé khuyén ngan nguoi quen cia minh khéng mua cac
buying Israeli products. san pham cua [Tén quéc gia/Thuwong hiéu].

3 lintend to participate in boycotting against T6i cé y dinh tham gia tay chay cic san pham vi pham
"unethical” products. chuan myc dao duc.

4 | will encourage others to boycott Israeli Toi s& khuyén khich nhitng ngudi khac tay chay cac san
brands. pham cua [Tén quéc gia/Thuwong hiéu].

T6ng ho'p va dé xudt béi Lop MBA501SV01 - 2026.
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TAM LY SO’ BO LO’ (FOMO) - Phan 1 - Items 1 to 5

Fear of Missing Out

Ngubn: Przybylski, A. K., Murayama, K., DeHaan, C. R., & Gladwell, V. (2013). Motivational, emotional, and
behavioral correlates of fear of missing out. Computers in Human Behavior, 29(4), 1841-1848.

STT Thang do goc (Original Scale) Thang do dich Tiéng Viét

1 | fear others have more rewarding Toi lo so rang ngudi khac dang cd nhirng trai nghiém thu
experiences than me. vi hon toi.

2 | fear my friends have more rewarding T6i lo s¢ rang ban bé cla tdi dang c6 nhirng trai nghiém
experiences than me. tot hon toi.

3 I get worried when | find out my friends are  T6i cam thay lo Iang khi biét ban bé dang vui vé ma khéng
having fun without me. co toi.

4 | get anxious when | don't know what my Toi cam thay bat an khi khéng biét ban be cia minh dang
friends are up to. lam gi.

5  Itisimportant that | understand my friends Viéc hiéu nhirng "cau chuyén riéng" (inside jokes) clia ban
"in jokes". bé la diéu quan trong doi vdi toi.
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TAM LY SO’ BO LO’ (FOMO) - Phin 2 - Items 6 to 10

Fear of Missing Out

Ngubn: Przybylski, A. K., Murayama, K., DeHaan, C. R., & Gladwell, V. (2013). Motivational, emotional, and
behavioral correlates of fear of missing out. Computers in Human Behavior, 29(4), 1841-1848.

STT Thang do goc (Original Scale) Thang do dich Tiéng Viét

6 Sometimes, | wonder if | spend too much D6i khi toi tw hdi liéu minh c6 danh qua nhiéu thoi gian
time keeping up with what is going on. dé cip nhat nhirng gi dang dién ra xung quanh khong.

7 It bothers me when | miss an opportunity to  T6i cam thay kho chiu khi bé 1& co hdi gap g& ban bé.
meet up with friends.

8 When I have a good time it is important for ~ Khi tdi c6 khoang thoi gian vui vé, viéc chia sé chi tiét |én
me to share the details online (e.g. updating  mang (vi du: cdp nhat trang thai) la diéu quan trong vdi

status). toi.

9  When | miss out on a planned get-together it Tdi cdm thay khé chiu khi bé |1& mdt budi tu hop da duoc
bothers me. |én k& hoach.

10 When | go on vacation, | continue to keep Khi di du lich, toi van ti€p tuc theo ddi xem ban bé cla
tabs on what my friends are doing. minh dang lam gi.
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LANH PAO CHUYEN POI

Transformational Leadership

Ngubn: Carless, S. A., Wearing, A. J., & Mann, L. (2000). A Short Measure of Transformational Leadership. Journal
of Business and Psychology, 14(3), 389—405.

STT Thang do goc (Original Scale) Thang do dich Tiéng Viét

1 My leader communicates a clear and positive Lanh dao cla tdi truyén dat tdm nhin mot cach rd rang va

vision of the future. tich cuc vé twong lai.

2 My leader treats staff as individuals, supports L3anh dao cta t6i déi x&r véi nhan vién nhu nhirng cd nhan,
and encourage their development. ho tro va khuyén khich sy phat trién cda nhan vién.

3 My leader gives encouragement and Lanh dao cua tdi khuyén khich va ghi nhan nhitng no luc
recognition to staff. cua nhan vién.

4 My leader fosters trust, involvement and L3nh dao cla tdi thuc day su tin twdng, tham gia va hop
cooperation among team members. tac gitra cac thanh vién trong nhém.

T6ng ho'p va dé xudt béi Lop MBA501SV01 - 2026.
Tai liéu ding dé tham khio.



LANH PAO CHUYEN POI

Transformational Leadership

Ngubn: Carless, S. A., Wearing, A. J., & Mann, L. (2000). A Short Measure of Transformational Leadership. Journal
of Business and Psychology, 14(3), 389—405.

STT Thang do goc (Original Scale) Thang do dich Tiéng Viét

5 My leader encourages thinking about L3nh dao cua toi khuyén khich nhan vién suy nghivé cac
problems in new ways and questions van dé theo cdch mdi va dat cau hdi vé cac gia dinh.
assumptions.

6 My leader is clear about his/her values and Lanh dao cla t6i hiéu rd vé cac gid tri ciia minh va thuc
practices what he/she preaches. hién nhirng gi ho noi.

7 My leader instills pride and respect in L3nh dao cia téi thAm nhuan niém tu hao va su ton trong
others and inspire my by being highly & ngudi khac, va truyén cam hirng cho t6i bang tai nang
competent. cua ho.
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SU TU TIN VE NANG LU’C CONG NGHE

Technology Self-Efficacy (TSE)

Nguén: Hopp, T., & Gangadharbatla, H. (2016). Novelty effects in augmented reality advertising environments:
the influence of exposure time and self-efficacy. Journal of Current Issues & Research in Advertising, 37(2), 113—
130.

STT Thang do goc (Original Scale) Thang do dich Tiéng Viét

1 lusually teach myself the latest Toi thuong tuw hoc cach sir dung cac cong cu cong nghé
technological tools. md&i nhat.

2 | feel confident explaining to others how to  To6i cAm thay tw tin khi hwdng dan ngudi khac cach sir
use the latest technology. dung cac cong nghé mdi nhat.

3 lam fairly confident in using advanced Toi kha tu tin khi si* dung cac tinh nang nang cao cia mot
features of a given technology. cong nghé cu thé.

T6ng ho'p va dé xudt béi Lop MBA501SV01 - 2026.
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