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THONG BAO

Céng khai cam két chiit lugng dao tao thue té ciia

100%) N

S6 sinh Phén loai tot nghiép (%)
$6 sinh | vién t;lil§2/
S A . .
TT Noi dung Khéa hge v“in to't . LO,? "' | Loai Loai Loai Im ngay
nhip |nghiép xu’at o (°;i l{h—ﬂ trung | o khi
hoc nam siic binh s nghiép
2016
I |Dai hoc chinh quy
a |Chwong trinh dai tra
1 [Congnghé thong tin | 20092013 | 134 | 2 (%) - - 100.00% | - 50.00%
2 |Ké todn 2009-2013 | 169 3(%) - - 100.00% - 33.33%
3 |Mang may tinh 2009-2013 94 4 (%) - - 75.00% | 25.00% 100%
4 |Marketing 2009-2013 | 165 3(%) - - 100.00% - 100%
s |Quantridulichva “f yp00 0013 | 114 | 20 | - | s0.00% | s0.00% | - 100%
khéch san nha hang
6 |Quan tri kinh doanh 2009-2013 121 3(% - 33.33% | 66.67% - 100%
7 |Quién tri nhin lyc 2009-2013 145 3(%) - - 100.00% - 66.67%&
8 |Tai chinh - Ngén hang | 2009-2013 173 4 (%) - 25.00% | 75.00% - 100‘#0{«
9 | Tidng Anh 2009-2013 | 111 | 1(% ; ; 100.00% - 100%
10 [Cdng nghé théng tin 2010-2014 162 21 (%) - 4.76% | 90.48% | 4.76% ;
11 |Ké toan 2010-2014 | 141 7 (%) - - 100.00% - 100%
12 [Mang may tinh 2010-2014 52 7(*) - - 85.71% | 14.29% | 85.71%
13 |[Marketing 2010-2014 141 12 (*) - - 100.00% - 00.00%
14 |Quan Iy cong ngh¢ 20102014 | 39 | 3¢v | - - 110000% | - 50.00%
mol trueong
|5 |Quan tri du lich va 20102014 | 147 | 14| - | 7.14% | 92.86% ) 92.31%
khach san nha hang
16 |Quan tri kinh doanh 2010-2014 182 12 (*) - 16.67% | 83.33% - 72.73%
17 |Quan tri nhén luc 2010-2014 | 132 5(%) - 20.00% | 80.00% - 50.00%
18 [Tai chinh - Ngén hang | 2010-2014 | 191 8 (%) - - 100.00% - 100%
19 [Tiéng Anh 2010-2014 | 116 | 27(® - 3.70% | 96.30% - 88.46%
20 |Toan Gng dung 2010-2014 37 3(*) - - 100.00% - 66.67%
gy (COngnebCkythudt 1oy o015 | 63 | ey | - | 7.04% | 9286% | - 83.33%
mol1 truong
22 [Coéng nghé thong tin 2011-2015 122 20 (*) - - 100.00% - 95.00%
23 Efétr:]?;g thomgtin 4 oori01s | 26 | sy | - ]2000% | 80.00% | - 75.00%
24 [K& todn 20112015 | 100 | 22(% | - | 9.09% | 90.91% ] 94.12%
25 [Marketing 2011-2015 | 135 | 40(*) - 10.00% | 90.00% - 84.21%
26 [Ngbn ngit Anh 2011-2015 150 33 (%) - 12.12% | 87.88% - §4.00%




S sinh Phén loai tot nghiép (%) ]
o o Ti I§ SV
S0 sinh | vién 6 vie
oA A . . <
TT Nji dung Khoa hoc "l'f,“ t;l’.t Loai |y i | Loai | X liam ngay
nhap ngvu,ap xuéat pidi Kha trtmg sau khi
hgc ;3111:5 sic binh |, nghiép
Quan tri nha hang va
2715 g 20112015 | 54 | 12(% | - 8.33% | 91.67% - 100.00%
dich vu én udng
gg|Quantridichvirdu oy o01s | 73 | 3200 | - | 1875% | 8125% | - | 88.00%
lich va It hanh
29 |Quan trj khach san 20112015 | 77 [ 33| - |2121% ] 78.79% - 86.21%
30 |Quan tri kinh doanh | 2011-2015 | 124 [ 27 | - [22.22% | 77.78% - 80.95%
31 [Quan trj nhan luc 20012015 | 93 [ 23| - ]26.09% | 73.91% - 90.48%
32 [Tai chinh - Ngan hang | 2011-2015 | 184 [31(% | - 6.45% | 93.55% - 80.00%
33 |Thiét k& db hoa 2011-2015 | 41 14 (*) - | 2857% | 71.43% - 100%
34 | Toén img dung 20112015 | 33 | 7(% - - 100.00% - 80.00%
35 | Truyen thong VA mang | 5011 5015 | 38 | 109 | - - | 100.00% | - | 100.00%
may tinh
36 |COnB B ky thudt | oos oo16 | 26 | 11 = | 9.09% | 9091% | - 42.86%
moi truong
37 [Cong nghé thong tin | 2012-2016 | 73 6 - [ 33.33% ] 66.67% - 100%
3g |16 thong thong tin 1 9515 9016 | 38 3 : - | 100.00% | - 100%
. |quan ly
39 |[Ké toan 20122016 | 130 51 - [ 29.41% | 70.59% - 79.07%
40 |Kinh doanh quéc té 20122016 | 149 57 | 1.75% ] 26.32% | 71.93% - 87.80%
41 |Marketing 2012-2016 | 147 31 - [ 1935% | 80.65% - 84.62%
42 [Ngdn ngir Anh 20122016 | 172 36 | 2.78% | 50.00% | 47.22% - 69.70%
g3 |Quantrinhahang va | 501 0516 | 9 5 - | 40.00% | 60.00% - 75.00%
" |dich vu n udng
gq|Quantricongnghe | o0 o516 | 67 5 - | 2000% | 80.00% | - | 100.00%
truyén théng
45 |Quén trj khach san 20122016 | 125 7 - - 100.00% - 80.00%
46 [Quan tri kinh doanh | 2012-2016 | 221 38 - | 2632% | 73.68% - 80.56%
47 [Quan trj nhan luc 2012-2016 | 109 31 | 3.23%| 22.58% | 74.19% - 80.00%
48 | Tai chinh - Ngan hang | 2012-2016 | 158 49 | 2.04% | 24.49% | 73.47% - 88.64%
49 {Thiét ké ¢d hoa 2012-2016 | 73 4 - - 100.00% . 100%
50 |Toan ting dung 2012-2016 | 20 4 - - 100.00% - 100%
51 |Kinh doanh quéc té 2013-2017 | 213 | 1(%) - | 100.00% - - 100%
5 |Quan tri cong ngh¢ 20132017 | 115 | 1(% - |100.00%| - - 100%
tfruyén théng
53 {Quén tri kinh doanh 2013-2017 | 210 2{*) - - 100.00% - 100%
54 [Tai chinh - Ngn hang | 2013-2017 | 118 | 1 (%) - - 100.00% - 100%
55 |K& toan 20142018 | 114 | 2(® - | 50.00% | 50.00% - 0%
b |Chwong trinh giang day bing tiéng Anh
. *
1 |Ké toan 2010-2014 | 40 1(*(*)) - - 100.00% - -
2 |Thiét ké thoi trang 2010-2014 { 50 | 10(®) - - 100.00% - 85.71%
3 |Ké to4n 20112015 | 39 3(%) - - 100.00% - 100%
g [Quantrinhabdngva | 501 00151 6 | 4 | - |2500% | 75.00% | - | 100%
dich vy dn ubng
5 |Quan tri khach san 2011-2015 12 9(* - 66.67% | 33.33% - 100%




S6 sinh Phén loai tot nghiép (%) .
S6 sinh | vién “;‘O'izz’
A X . :
TT Noi dung Khaoa hoc V“in to-tn Lo:_1 ! Loai Loai Loal lam ngay
’ nhap [nghiép | xuat cns ’, trung :
h . z gidi kha binh ﬂsau kh]ﬁ
oc ;3]1“6 sac n tot nghigp
N 1 (%)
6 |Thiét ke thoi trang 2011-2015 39 ) - 100.00% - - -
7 |Ké toan 2012-2016 64 29 - 27.59% | 72.41% - 85.19%
g |Quantridichvudu | o519 2016 | 81 4 ' - 10000% | - | 100%
lich va lit hanh
9 |Quan tri khich san 2012-2016 24 5 - - 100.00% - 100%
¢ |Pai hoe lién théng tir cao ding
| |Céng nghé thdng tin 2009-2011 49 1(*) - - 100.00% - 100%
2 |Ké toan 2010-2012 | 41 | 1(*) . - 100.00% - 100%
3 |Cong nghé théngtin | 20112013 | 34 | 3(» - [ 66.67% | 3333% - 100%
4 |Ké toan 2011-2013 | 45 5(%) - {40.00% | 60.00% - 100%
5 |Ngbn ngir Anh 2011-2013 35 2 (%) - - 100.00% - 50.00%
6 |Quan tri kinh doanh 2011-2013 139 6 (%) - 50.00% | 50.00% - 83.33%
7 |Tai chinh - Ngan hang | 2011-2013 | 24 1 (%) - - 100.00% - 100%
g [Truyenthongvamang | o5y 013 | 35 | 40 | - - | 10000% | - 100%
may tinh
9 |Cdng nghé thong tin 2012-2014 6 1(*) - - 100.00% - 100%
10 [K& toan 2012-2014 | 44 1 (%) . - 100.00% - 100%
11 [Ngén ngit Anh 20122014 | 38 | 1(® - - 100.00% - 100%
12 {Quan tri khach san 2012-2014 10 1(*) - - 100.00% - 'dﬁﬁ%
13 [Quén tri kinh doanh 2012-2014 | 111 8 (%) - 12.50% | 87.50% - ST
14 [Quén tri nhén lyc 20122014 | 37 | 1(® - - 100.00% - [ LT00%%,
15 | Tai chinh - Ngan hang | 2012-2014 | 12 | 3 (% - - 100.00% - {7100% |
16 |Ké toan 20132017 ()| 13 | 6 (%) - - 100.00% R
17 [Marketing 20132017 (x) | 2 1 - - 100.00% - 008y
18 [Ngon ngir Anh 20132017 ()| 2 1 ; - 100.00% - J0e00%
19 |Quan trj khach san 20132017 (x) | 4 7 (%) - [100.00% - - 100%
20 [Quén tri kinh doanh 2013-2017 {x) 12 3(%) - 33.33% | 66.67% - 100%
21 |[Quan tri nhan lyc 2013-2017 (x) 2 1 (¥ - - 100.00% - 100%
22 |Tai chinh - Ngan hang | 2013-2017 (x) 17 5(*) - 20.00% | 80.00% - 60.00%
23 |K& todn 20142018 (x) | 18 6 - | 66.67% | 33.33% - 100%
24 [Quén trj kinh doanh 2014-2018 (x) 23 7 - - 100.00% - 71.43%
25 d%gﬁ“\}:g:}"jg:‘gng V& loola2018(x) | 1 ) *1*) - . 100.00% - -
26 |Tai chinh - Ngan hang | 20142018 (x)| 11 1(%) - [100.60% - - 0.00%
11 {Cao diing chinh quy '
Chuong trinh dai tra
1 [Quan trj kinh doanh 2(08-2011 11 1(*) - - 100.00% - 100%
2 |Anh van thuong mai 2009-2012 82 1 (%) - - 100.00% - 100%
3 |Cong nghé thing tin 2009-2012 93 1 (%) - - 100.00% - 100%
4 |K& toan 2009-2012 144 1(* - - 100.00% - 100%
*
5 [Ngoai thuong 2009-2012 %7 l(*(*)) - - 100.00% - -
6 |Anh vin thuong mai 2010-2013 55 3 (%) - - 100.00% - 50.00%
7 |Céng nghé thdng tin 2010-2013 100 2(%) - - - 100.00%| 100%
8 [Kétoan 2010-2013 103 3(%) - - 100.00% - 100%




S6 sinh Phén loai tot nghiép (%) e
S6 sinh | vién Tl, ‘;'S"c
g . vién tt Loai ; ; Loai .w b
TT Ngi dung Khoa hoe ha hid e Loai Loai 2 lam ngay
nhap ngvm_ap xu‘at aibi Kkha trtmg eaii ki
hgc nim sic binh 4t nghiep
2016
9 [Mang may tinh 20102013 | 49 | 2(%) = - 50.00% | 50.00% | 100%
10 [Ngoai thuong 20102013 | 118 | 2(%) A 3 100.00% ] 100%
i |RHL ydu ety 2010-2013 | 106 | 4% : : 100.00% | - | 66.67%
khach san nha hang
12 [Quan trj kinh doanh | 2010-2013 | 91 | 4(*) 2 = 75.00% | 25.00% | 100%
13 [Quan trj viin phong 20102013 | 105 [ 12(® | - . 83.33% | 16.67% | 81.82%
14 [Cong nghé thong tin | 2011-2014 | 47 | 8(%) : - 75.00% | 25.00% | 87.50%
15 [Ké todn 20112014 | 80 |11 e : 100.00% 2 75.00%
16 |Kinh doanh quéc té 20112014 | 94 | 14(% - - 100.00% 5 72.73%
i AR SE Voniionnd | 88 [ 8@kl - | 10000% | - | 100%
dich vu dn udng
jg|Quantidichvadu 50110014 | 50 | 3% | - - 100.00% | - | 100%
~ |lich va lir hanh
19 [Quan trj khach san 20112014 | 82 12| - ; 100.00% 5 90.91%
20 |Quan tri kinh doanh 2011-2014 66 11 (*) - - 100.00% - 77.78%
21 [Quan trj viin phong 20112014 | 108 [ 13| - s 100.00% ; 71.43%
22 |Tiéng Anh 20112014 | 131 |13 | - . 100.00% : 83.33%
5y [LIUYSN IONR VA MANE: | anig saia | aa | ey i| b . 87.50% | 12.50% | 100%
may tinh
24 [Cong nghé théng tin | 20122015 | 57 | 3 (%) : : 100.00% X 100%
25 [Ké toan 20122015 | 91 |19 | - : 100.00% 2 57.14%
26 [Kinh doanh quéc té 20122015 | 138 | 42 (%) - 2.38% | 97.62% 5 96.15%
g7 (Quéntrinhdhangva | o0 o015 | 47 | 30 | - | 3333% | 6667% | - | 50.00%
dich vu dn uong
gg|Quantrdichvadu | 010015 | 36 |10 | - - 10000% | - | 77.78%
lich va Iit hanh
29 [Quan trj khéch san 20122015 | 83 | 4(% - [ 25.00% | 75.00% = 100%
30 [Quan trj kinh doanh | 2012-2015 | 124 [30(*) | - 6.67% | 90.00% | 3.33% | 63.16%
31 |Quan trj van phong 2012-2015 81 gx) - - 88.89% | 11.11% | 80.00%
32 [Tiéng Anh 20122015 | 96 | 13(») | - i 100.00% - 54.55%
g [FTUySntONE VATROE | oyyoanis | 26 | @byl s - | 10000% | - 100%
may tinh
34 |Ké toan 2013-2016 | 31 3 - 133.33% | 66.67% - 33.33%
35 [Quan trj kinh doanh | 2013-2016 | 78 2 - | 50.00% | 50.00% E 100%
36 |Kinh doanh quéc té 20152018 | 57 1 (%) - - 100.00% - 100%
Ghi chu:

(*) Sinh vién 161 nghiép sém han hodic tré han

(**) Sinh vién di du hoc hodic khéng c6 nhu cdu tim viéc
(x) tir ndim 2013 chicong trinh dai hoc lién théng tir cao dang hoc theo chuo.
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